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Makutano Mama’s 
Makutano Junction was an educational  TV soap opera, produced by The Mediae Company in 

Engl ish for East Afr ican audiences.  Set in a f ic t ional  vi l lage named Makutano, i t tackled social , 

heal th,  f inancial ,  gender and rural  issues and reflects  the real i t ies  faced on the ground in rural  

and peri urban Kenya. By using humour and entertainment to attract audiences and then to 

meet their information needs as well , Mediae continues to produce impact ful  shows.  

 
The programme that ai red for 16 series ( 2005 - 2017 ) became recognized as the leading qual i ty  

TV educat ional  and enter ta ining drama series in Kenya with an audience of over 6 mi l l ion and 

at i ts peak, 8 mi l l ion ( half of which were female).  

 
Makutano Mama’  s wil l  be a spin- off version, in which the main story focuses on issues relevant  

to women in Kenya ( more information  on the next sl ide).  

 
Mediae wil l  also develop story l ines that are of interest  to men, as they cr i t ical ly  need to be 

included in order to sustainably  support  women to improve their  l ivel ihoods.  

 
You can f ind the l ink to impact reports for Makutano Junction here: 
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https://mediae.org/impacts/


 

 

 

Introduction 
 

On Wednesday the 19 th June, we had a st imulat ing  

workshop funded by CGAP, join t ly discussing key issues in 

relat ion to fami l ies in rural and per- urban Kenya, in order 

to inform the new Makutano Mama’  s TV show. The key 

issues we wanted to focus on were:  

 
 Sexual  and reproduct ive heal th  

 Intra-  Household decision making, and negotiat ing a 

better  role wi thin the fami ly 

 Creative businesses for women 

 Women’  s economic empowerment,  including f inancial  

inclusion,  and the case of Sacco’  s and Chama’  s 

 Gender Based Violence ( GBV) 

 Nutr i t ion for pregnant mothers and chi ldren over f i rst 

1000 days 3 



 

Persona’s & Pathways 

Research 

As presented by Joy Kendi and Aika Matemu, 

the Persona’  s and Pathways research was 

funded by the Bil l & Melinda Gates 

Foundat ion,  and carr ied out by Dalberg . 

 
Sub- segments/  personas  of  women  in  off- 

farm/ rural l ivel ihoods were def ined based on 

their contexts,  needs, motivations,  goals and 

aspirat ions 

 
These personas will be used to identify and 

guide the characters and storylines in the 

show. 

Here is the link to the full report 4 

https://mediae.org/documents/33/Kenya_Personas_and_Pathways.pdf


The Dalberg Persona’s 
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What did we learn? 

Programme goal to increase food production,  incomes and 

l ivel ihoods in rural Kenya, 66 % of whom are women 

The benefi ts of saccos and chamas, and how they work 

Savings and credi t services with f lexible terms, 

Key issues: accessib i l i ty ,  loan ut i l iza t ion,  and sustained 

part ic ipat ion.  

 
Solutions: 

Digi tal  transactions,  awareness campaigns,  f inancial  

l i teracy training,  inclusive leadership,  product innovation.  
 

 

 
 
 

 
By  Jamie  Anderson,  CGAP, 

and Beryl Agengo, World Bank 

Drama Elements for Show: 

I l lustrate the consequences of rule- breaking and the 

importance of good governance in SACCOs.  

Key pi l lars and rules 

Show accountabi l i ty  of SACCO leadership in action 

Portray women in leadership roles 
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Veronicah  Kariuki 
 

 

 

 

 

Challenges/  key issues: 

Education,  Low f inancial  l i teracy, 

t ime and movement constraints, 

gender roles, l imited decision 

making, low- income levels. 

 
Solutions:  

Inclusive f inancial  products, 

understanding target 

demographics, capacity 

bui ld ing, leveraging exist ing 

networks.  

F inance is the backbone to 

social  empowerment.  

 
 
 
 

 
Drama 

Elements 

for the 

Show 

Products are for the family, we just use 

women as the entry point. This is a 

good storyl ine as i t is more inclusive. 

( Examples of storyl ines in the l inks 

below and in fol lowing sl ides) 

 
 
 
 
 
 
 

 

Link to Big Ideas Story 

Link to Financial Literacy Financial Inclusion 
( Nawiri Dada) Story  7 

https://www.youtube.com/watch?v=OK4kxAC1QJM
https://youtu.be/40G5O-D9NTw
https://youtu.be/40G5O-D9NTw


Dr. Kate Campbell  

Sexual & Reproductive Health 
 

 Reducing Stigma and Promoting Consent: 

 Education  on consent,  ‘ no means no’,  d i f ferent 

contexts,  Gender- Based Vio lence 

 STI’  s and Safe Sex: 

 STI prevent ion  and t reatment ,  safe sex pract ices,  

HIV, consequences,  most e ffect ive  messages,  

l iving well with HIV 

 Planned and Well- Spaced Pregnancies:  

 Benefi ts of contraception, safe abort ion 

practices,  

 Different  Contexts:  

 Teenage pregnancies,  unplanned 

pregnancies,  post-  birth contraception, 

menstrual  heal th chal lenges.  

 Menstrual Health and Hygiene:  

Period poverty , period shaming, sani tary products, 

addressing period poverty,  and menstrual  heal th.  

· Female  Geni tal   Mut i la t ion:  

 
 
 
 
 
 
 
 
 
 

 
Link to: Toni's  Story 

( Makutano  Junction)
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https://youtu.be/KzJ2f-5mdiY
https://youtu.be/KzJ2f-5mdiY


Intra-household decision making 
 

Berber Kramer,  IFPRI Insights:  
 

 

 Women' s lower bargaining power in 

households.  

 Empowerment   indicators:   intr insic,  

instrumental,  and collective agency. 

 Chal lenges/  drivers of disempowerment:  

 Autonomy in decision- making, access 

to credit,  high workloads.  

 Solutions/  storyl ines for show: 

 TV drama is a great solution, Inf luencing 

mens perceptions are crucial 

 F inancial  products designed for women: 

women get a loan for a business, and 

build savings, and so have more 

bargaining power in the household 

 Providing information ( informat ion is 

power) 

 
 
 
 
 
 
 
 
 
 
 
 

 
-Link to Wise Woman Video - 
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https://www.youtube.com/watch?v=v4s2gEwhKlU


iMama 

 
Mediae wil l  set up a Call  Centre, cal led 

“ i Mamas”  that wil l  be promoted on the 

programme.  

 
This wil l  al low in terested viewers to get in 

touch via SMS, Whats App or phone cal l  in 

order to access further information and 

advisory on key topics covered. Examples 

include more information on how to 

secure a loan, how to open a bank 

account,  sexual  heal th issues, or who to 

speak to i f they are subject  to abuse at 

home. 

 

Episodes wil l  be avai lable to replay 

shortly  after broadcast .  
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The Characters & Storylines 
The team of writers got together and using the brainstorming 

from the workshop and the Dalberg persona’s, created the 

following characters. 

Esther Kabando – MATRIACH Gabby Ambani – STARTER 

35-year-old lady who has just moved into the 

Makutano area after her husband Willy lost his 

job and they found themselves struggling. 

Themes: financial literacy, sexual 

reproductive health, agribusiness and GBV 

 

Immaculate Ambani – TRADITIONALIST 

24-year-old recently graduated with a degree in 

community development. She’ll start dating Kevo, 

a young entrepreneur running the I hub tech base 

in Makutano. Themes: Sexual reproductive health, 

financial literacy 

Dorothy Mwamburi – REFORMIST 

She’s a 52-year-old Nurse, she is a diligent 

Church goer but also the biggest gossip in 

She is a 33-year-old business lady. She runs a Chemist 

and a bar and restaurant together with her husband 
Daniel. 

Dorothy will at some point be shunned by society when 

the old school nurse at the clinic turns the community 

against her for encouraging girls to use contraceptives. 

 

Achie Okoth – INDEPENDENT 

Achie is a 28-year-old single mother of two, a nine- 

year-old and a five-year-old. She is a waitress who 

works at Dorothy’s bar and restaurant. 

Winnie Ngahu – RESURGENT 

48-year-old widow. She runs a successful 
hardware store. She is also majority shareholder in 

her son Kevo’s IHub business and in this season 

Makutano. themes: Sexual reproductive health, 

financial literacy 

she’ll be keeping Kevo on his toes when the 
business profits start dipping. 11 



Cross-cutting themes & key 

takeaways 
CROSS- CUTTING THEMES: 

 Overlap between f inancial  inclusion and heal th.  

 Overlap between intra- household  decision making and f inancial  l i teracy/ empowerment  

 SACCO funding for heal thcare emergencies.  

 Empowering   women  through  educat ion  and  f inancia l   stabi l i ty   to  reduce  r isky  behaviors.  

KEY TAKEAWAYS: 

 There are several  overlapping themes that wil l  make for interesting  and complex storyl ines 

 That we cannot only focus on women, i t is crucial  to also focus on men and to change their  

perceptions, in order to affect real  change in the household 

Sexual and Reproductive Heal th:  

 Addressing stigma, providing comprehensive education on consent and safe sex. TV drama is an 

ef fective way to do this 

F inancial   Inc lusion:  

 Importance of accessible, f lexible f inancial  services for women, and increasing awareness of these 

services in the show 

 Good governance in Saccos are key, which can be conveyed through drama 
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Thank you 
 

 

 

COMMIT TO MAKUTANO MAMA’  S, TO AMPLIFY THE 

IMPACT GOALS YOU WANT TO ACHIEVE 

 
 
 
 

 
A big thanks to Jamie Anderson and CGAP for 

making this workshop possible 
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